Establishing the relevance and value of contraceptives to adolescents:

Lessons from aspirational ASRH program
models

PRESENTER

Metsehate Ayenekulu!

AUTHORS

Meghan Cutherell?, Melanie Punton?

Affiliations:
1 Population Services International, Addis Ababa | 2 Population Services International, Washington, DC USA | 3 Itad, Brighton UK

BACKGROUND RESULTS

» Evidence suggests supporting adolescents to develop positive
aspirations increases their likelihood of using modern contraception.

« Similarly, approaches that frame contraception as a tool to help girls
achieve their life aspirations are associated with increased modern
contraceptive use.

« However, the evidence that exists doesn’t address how adolescent
girls or their influencers view use of these types of aspirational

components. e yeric W

Figure 2. A360’s aspirational messaging approach resulted in over
400,000 girls adopting a modern method of contraception
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METHODS
A360 and Itad partnered to assess and describe how well (or not) A360
delivered this unique user journey to girls. As described in Chart 1. the » However, aspirational program components came with high expectations
Process Evaluation (PE) drew on a range of methods to assess how that the project would meaningfully contribute to girls’ economic
participants experienced the program, from mobilization through to empowerment.
follow up. Field work and observations were conducted in each « Few participants reported being able to apply the skills they learned to
geography, as well as with the global program management team. Chart generate income due to limitations such as a lack of capital, insufficient
2. depicts the participants in Participatory Action Research (PAR) case time to learn and practice skills, and a mismatch between the skills
studies. PARs were introduced to respond to critical project questions syrovided and the available market.
and support course correction and adaptive management.
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